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As a symbol of self-awareness, religious culture has become one of the dominant factors 
of modern social and economic life, which can be expanded to one kind of patterns affecting 
individuals’, groups’ and communities’ economic attitudes and behaviors. Religious culture is 
attracting great attention of economy, management, politics and sociology. However, there 
may be a lack of clarity about the impact of religious culture on audit decision in both 
theoretical and practical aspects in Chinese capital market. 
This paper reviews the previous literature of religion of economics at the macro and 
micro level in detail. And then, this paper synthesizes the research literature of 
decision-making behavior of listed companies and puts forward a generalized conceptual 
model: Religious Culture→Corporate Decision and a logical model: Religious Culture→
Audit Decision based on the systems theory. After that, this paper describes the development 
and status of Chinese contemporary Buddhist and Taoist culture, especially for the most 
widespread and important Buddhist culture. According to mathematical and theoretical 
analysis, this paper utilizes appropriate research design to empirically test the hypotheses with 
data obtained from Chinese capital market. 
Following conclusions are obtained through research. First, the path where religious 
culture affects the corporate decision-making behavior could be integrated into a generalized 
conceptual model including three subsystems. Specifically, the conceptual model can further 
evolved into a logical model reflecting the impact of religious culture on audit decision. 
Second, the relationship between religious culture and audit decision could be analyzed by 
mathematical model. On the context of the audit supply and demand market and the 
maximization of benefits of religious organizations, religious culture would influence 
corporate audit decision. The principal-agency theory, the signaling mechanism and religious 
taboos all reveal the impact of religious culture on audit decision-making behavior. Third, 
religious culture significantly increases the probability of high-quality auditor choice and 
reinforces the positive relationship between the legal environment and high-quality auditor 
choice. Meanwhile, religious culture significantly increases audit pricing and reinforces the 
positive relationship between high-quality auditor choice and audit pricing. Finally, as the 
most widely distributed and greatest influencing religion in China, Buddhist culture 
considerably increases the probability of high-quality auditor choice and reinforces the 
positive relationship between the legal environment and high-quality auditor choice. Buddhist 















high-quality auditor choice and audit pricing. 
The contributions of this paper lie in four aspects as following. First, according to the 
reviews of research literature of the economics of religion at the macro and micro level, this 
paper summarizes the mainstream research roadmap, defines the path model due to empirical 
studies on individual behavior and builds up a generalized conceptual model including 
structure, function and hierarchy with subsystem of social norms, individual values and 
manager decision-making. Second, this paper proposes a reasonable logical premise and uses 
principal-agency theory, signaling theory as well as religious taboos theory to explain the 
theoretical logic between religious culture and corporate audit decision. Third, this paper uses 
the data of Chinese traditional religious culture including Buddhism and Taoism to 
empirically test the hypotheses for the first time. Finally, this paper also examines all of the 
hypotheses only with Chinese Buddhist culture. 
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